Welcome to the sample portfolio. All work is available
to view upon request and | am always here to answer

any questions you may have.

| am a graphic design veteran with a youthful spirit and
positive attitude. | possess a personal history of clean
and simple design, a tenacious work ethic, and over ten
years of experience. | work with clients from an iconic
American fashion house to small business owners to
advertising agencies and everyone in between. With an
at-home office for off-site projects or availability for

on-site temporary or part-time work, there's something

to fit everyone’s needs. I'm energetic, organized and

creative, so let's put that to work for you.

Here are some samples of my previous and current

work. Have a look, have some lunch, then give me a call.




Contact

315.882.2144

www.cherilehnow.com

cherilehnow@yahoo.com

10 Hillscrest Road
Plainville, CT 06062
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RALPH LAUREN

RALPH LAUREN

Bloomingdale’s 59th Street Store Directory
Client: Ralph Lauren Marketing

Agency: Ralph Lauren Advertising

Purpose: Seasonal Ralph Lauren floor directory
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POLO

EALPH LADREN

INTRODUCING THE FALL 2010
POLO RALPH LAUREN COLLECTION

Direct Mail with Insert

Client: Polo Men'’s International Marketing
Agency: Ralph Lauren Advertising

Purpose: Fall 2010 POLO Men's promotion

/7

7




CLASSIC FIT

ROOMIER, MORE RELANED

[E POLO MESH SHIRT

CUSTOM FIT

A SLIMMER TAKE 0N A CLASSIC
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Macy’s Counter Card
Client: Polo Men's Marketing
Agency: Ralph Lauren Advertising

Purpose: Department store signage
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RALPH by Ralph Lauren Posters
Client: Peerless Clothing
Agency: Ralph Lauren Advertising

Purpose: Department store posters
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LPH LAUREN
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Ralph Lauren Men’s Pressbook
Client: Polo Men’s Public Relations

Agency: Ralph Lauren Advertising

Purpose: Seasonal selling tool
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The world’s first BGB Flash MP3 Player
- more capacity to ntortainment further.

Pop-up Direct Mail
Client: WYNIT
Agency: w Advertising

Purpose: Product promotion
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Tab Pull Direct Mail
Client: WYNIT
Agency: LP&M Advertising

Purpose: Product promotion
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hie $ansa £280 keeps changing
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Postcard Direct Mail
Client: WYNIT
Agency: LP&M Advertising

Purpose: Product promotion
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Contest Promotional Materials

Client: Onondaga Community College
Agency: LP&M Advertising

Purpose: In-theatre contest promotion
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Logo, Stationary & Website Design

Client: Self-owned business

Agency: The Art House

Purpose: Self-promotional and branding
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Logo & Stationary Design
Client: Creative Clicks
Agency: The Art House

Purpose: Self-promotional

o
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Logo Design Logo Design

Client: Soilutions, organic lawn care Client: Sweet Lime, all natural skin care

Agency: The Art House Agency: The Art House

Purpose: Branding Purpose: Branding
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NEW ENGLAND'S ORGANIC RESOURCE GUIDE JULY 2010
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LIVE HEALTHIER, LIVE BETTER. LIVE LOMGER,
Summer Dinners

’ on the FARM

Local farms offer “romantic” 5 course
m the hoffie meals outdoors surrounded by nature.
your kigtand Space is limited - book yours today!
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LIVE HEALTHIER. LIVE BETTER LIVE LONGER

MONA MENARD
Office Coordinator
mona@goorganicmagazine.com

We talked to 2 Connecticut

b / doctors who say “yes”!
860.426.1219 Y 4 i
r anlc =74 W & #PA Closer Lookat
; / | Connecticut Farms
LIVE HEALTHIER. LIVE BETTER. LIVE LONGER. f - 5
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Custom Brochure DAN SWEETMAN —

Editor
dan@goorganicmagazine.com

Client: GoOrganic Magazine

860.426.1219 WWww.goorganicmagazine.com

Agency: Sweetnote Design

Purpose: Magazine logo, business card and cover concept and design




